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La suppression des intermédiaires 

et lõint®gration dõune part plus importante de 

la valeur ajoutée
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Lôimportance de la coop®rative: elle permet
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Quôest-ce quôun label ?

Un label  est accordé à une entreprise qui en fait la 

demande par un organisme certificateur indépendant, 

si elle remplit un certain nombre de conditions 

formalisées dans un cahier des charges. 

Par exemple le label rouge pour la viande ou le label 

agriculture biologique.
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Exemple du Label rouge

Le Label Rouge atteste que lõaliment poss¯de un 

ensemble de qualités et de caractéristiques très 

spécifiques (conditions de production et goût), qui lui 

confèrent une qualité supérieure à son équivalent sur le 

marché.
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Exemple du Label AB

Å Le label AB indique qu'au moins 95% des ingrédients sont 

issus de lõagriculture biologique, c'est -à-dire qu'ils ont 

bénéficié de pratiques spécifiques de production (emploi 

dõengrais vert, lutte naturelle contre les parasites...) sans 

utilisation de pesticides ni dõinsecticides.

Å Attention, certains engrais ou traitements (par exemple 

pour la conservation) peuvent être utilisés mais en quantité 

limitée et selon des normes définies. 

Å L'utilisation d'OGM est, elle, strictement interdite.
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Différents labels CE & bio
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1964 Oxfam aux USA et Grande Bretagne

1971 Abbé Pierre Bengladesh  inondations -demande aide 

commerce 

1974 Artisans du monde en France - Filière magasins -

1989 Max Havelaar Mexique Coopérative UCIRI -non à l'aide -

demande dõun commerce juste (Franz Van Der Hoff )

1993 Max Havelaar France (Bretagne - Lobodis -CAT de Bain 

de Bretagne - MH 35)

1997 FLO devient Fairtrade International

2007 Certification du label Fairtradepar FLO CERT, 

organisme de certification indépendant
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Quelques repères historiques
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Les principes du commerce équitable

Companies trading Fairtrade products must:

Pay a price to producers that aims to cover the costs of 

sustainable production: the Fairtrade Minimum Price.

Pay an additional sum that producers can invest in 

development: the Fairtrade Premium.

Partially pay in advance , when producers ask for it.

Sign contracts that allow for long-term planning 
and sustainable production practices.
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Standards for hire labour

Principles underlying this Standard ( These principles 

underly the Standard for organizations which employ hired 

labour):

Management of the Fairtrade Premium. The so-called 

Joint Body, which includes workers and management, is 

responsible for the management of the Fairtrade Premium 

in accordance with Fairtrade Standards.

Freedom of association & collective bargaining. Workers 

have the right to join an independent union to collectively 

negotiate their working conditions.

Working conditions. Working conditions are equitable for 

all workers. Salaries must be equal or higher than the 

regional average or than the minimum wage in effect. 

Health and safety measures must be established in order 

to avoid work -related injuries.
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Standards for small producers organizations

Principles underlying this standard

These principles, which underly the Standard, apply to all 

small-scale producers certified by Fairtrade .

Members must be small-scale producers . The 

majority of the members of the organization must be 

smallholders who donõt depend on hired workers all the 
time, but run their farm mainly by using their own and 

their familyõs labour.

Democracy. Profits should be equally distributed 

among the producers. All members have a 

voice and vote in the decision -making process of the 

organization.

15
www. inter -notes.fr et www.commerce -equitable -bretagne.org



Association INTERNOTES 2020

Who is behind Fairtrade? The following organizations are behind Fairtrade:

Fairtrade International (FLO)

FLO is a non-profit, multi stakeholder body that is 

responsible for the strategic direction of Fairtrade , sets 

Fairtrade standards and supports producers. See how it is 

governed.

FLO-CERT

FLO-CERT is an independent certification company, owned 

by FLO. FLO-CERT inspects producers and traders to 

ensure they comply with Fairtrade standards.
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Fairtrade labelling initiatives

These are national organizations that market Fairtrade in their 

country. There are currently 19 Fairtrade labelling

initiatives covering 23 countries in Europe, North America, Japan, 

Australia and New Zealand. These organizations also licence

companies to use the FAIRTRADE Mark on products in their country.

Fairtrade producer networks

These are associations that Fairtrade certified producer groups 

may join. There are currently three producer networks , 

representing producers in Africa, Asia and Latin America and the 

Caribbean. Through these networks, Fairtrade producers can 

influence decisions that affect their future.
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Les 3 grands principes du commerce équitable

1/ Un prix minimum garanti pour les petits 

producteurs

2/ Une prime de développement donnée à la 

coopérative pour le développent collectif et 

non pas à titre individuel au petits producteurs

3/ Une avance de trésorerie pour tenir 

financièrement en attendant dõ°trepayé pour

sa r®colte (cycle dõenviron 10 mois !)
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Les deux qualités 

de café sont 

négociées sur trois 

places financières : 

�Ä l'arabica au New 

York Board of Trade 

(NYBOT) et au Tokyo 

Grain Exchange 

(TGE) ; 

�Ä le robusta à 

Londres sur le 

marché LIFFE(London 

International 

Financial Futures and 

options Exchange) de 

NYSE-Euronext et 

également au Tokyo 

Grain Exchange.

ARABICA  et  ROBUSTA
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